	        [image: image1.png]Ww

double|u products




	[image: image2.jpg]EDago






Kathleen Whitehurst, Co-Inventor of the DaysAgo Digital Day Counter, Distributes Pink DaysAgo to Support Breast Cancer Awareness and Research 

Whitehurst, a nine-year breast cancer survivor, often donates 

the Pink DaysAgo to organizations to use in their own 

awareness and fundraising campaigns

Saint Helena, CA, May 2008 – Kathleen Whitehurst, co-inventor of the award-winning DaysAgo® Digital Day Counter, is continuing her determined efforts to promote early detection and breast cancer prevention by making the Pink DaysAgo available at wholesale cost to organizations and individuals that wish to use the gadget for their own awareness and fundraising efforts.

Kathleen’s company created the special Pink edition of the DaysAgo, which counts days at the touch of a button and is a great way for women to keep track of the last time they did a breast self-exam. Women can simply stick the DaysAgo to their bathroom mirror as an easy, simple monthly reminder.  Her company also donates 10 percent of all sales from the Pink DaysAgo towards breast cancer awareness and research programs.

Andrea Gordon, a breast cancer patient outside of Seattle, Washington, has been giving away the Pink DaysAgo as a thank you gift to friends who have helped her during her treatment.  “My message to them has been to put the timer to good use to keep on top of their very important monthly self-exams,” said Andrea.  Andrea is also involved in a community event that educates women about breast cancer and raises money for breast cancer research.  At the event, she gives away the Pink DaysAgo as a thank you gift to guests.

Casting For Recovery (http://castingforrecovery.org), a support and educational program that runs fly-fishing retreats for women who have or had breast cancer, gave away 100 Pink DaysAgo to attendees at an event in October 2007 at which Kathleen also spoke about her journey and the genesis of the Pink DaysAgo.  Kathleen is also providing the Pink DaysAgo to Casting For Recovery fundraisers in May and June 2008, and to women attending retreats in Northern California in August and September 2008.  “We love working with Kathleen,” said Peg Miskin, Northern California Coordinator for Casting For Recovery.  “Her inspirational story is incredibly empowering to women facing their own tough journey through breast cancer.”

Kathleen and her daughter Jamie Whitehurst will also walk together for the San Francisco 2-Day Avon Walk for Breast Cancer on July 12-13, 2008. Information about how to pledge support to them, and help them beat their $22,000 pledge goal, is available at the web site, www.howmanydaysago.com.

The Pink DaysAgo is available for retail purchase at Amazon.com and through the DaysAgo web site.  For information on purchasing the special edition at wholesale cost for fundraising efforts, please visit http://www.howmanydaysago.com, call 1.800.401.4906, or email orders@howmanydaysago.com.
About double u products inc.

The DaysAgo® was invented by two friends, Kathleen Whitehurst and Debbie Stephens Stauffer, who were inspired by a desire to keep the food in their own refrigerators safe for their families. Their company, double u products, inc., is based in the city of Saint Helena in California’s Napa Valley. An online press kit of the DaysAgo is available from  www.howmanydaysago.com/press.php
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